
Ignite on FHIR Promotion/Engagement
Communication Suggestions

● EnlistMarketing/InternalCommunications toplan apromotion/engagement strategy

● Intranet –Publish IoFHIROverviewArticle, Flyers, TrainingResources

● Publish articles in newsletters (physician, nurse, company)

● ExecutiveSponsorOutreachandEndorsement – sendinganemail frommanagement ismoreapt
togetopenedand read thana standardemail frommarketing

● Videomessage(s) fromchampion (executive, physician, nurse)

● Huddle notes –managers to sharewith their teamsduring regularmeetings

● LearningHomeNotable -Promotion in the LearningHome inEpic. Remindand link to user-specific
education resources

● IoFHIRUserGuide

● IoFHIR TipSheetsorQuickStartGuides –print anddistribute toworkstations, post in Epic and
highlight in communicationchannels

● RecordedVideoor voice-over PowerPoint –Project overviewanddetailedworkflow instructions.
Loaded into the LMSTrainingSystem.PromotedbyCNOs, PDIs andUnitManagers.Mandatory for
someorganizations.Highlighted in communicationchannels

● Digitalmessaging

● Screensaver

● Flyer (mayormaynot requireprint budget)

● Signage inbreak roomsandfloors (mayormaynot requireprint budget)

● Reference/TentCard (requiresprint budget) –place reference/tent cards around thehospital for
users to see

● Posters (requiresprint budget) – hangposters around thehospital for users to see

● Trainingwebsitewhere all IgniteonFHIR resources reside
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